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English Term

Media

Mass Communication
Information Dissemination
Public Communication
Message

Sender

Receiver
Communication Process
Communication Model
Symbolic Interaction
Linguistic Meaning
Terminology

Semantic Meaning
Language of Media
Communication Symbols

Verbal Communication
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English Term
Non-verbal Communication

Media Discourse
Traditional Media

Print Media
Broadcast Media

Newspapers
Magazines
Radio

Television

One-Way Communication

Gatekeeping

Information Function
Educational Function
Cultural Function

Entertainment Function
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English Term
Social Responsibility

Public Opinion
Social Awareness
Agenda Setting
Social Influence
Digital Media

Digital Communication

Online Media

Internet-Based Media
Digital Content
Electronic Media
Media Digitization
Digital Revolution

Information Technology (IT)
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English Term

World Wide Web (WWW)

Social Media Platforms

Mobile Media

Media Evolution
Digital Transformation
Interactivity
Immediacy

Global Reach
Multimedia Integration

User Participation
Personalization
Measurability

Data Analytics
Media Convergence

Content Distribution
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English Term
Production Cost

Speed of Communication
Audience Feedback
Accessibility

Social Media

Websites

Blogs

Podcasts

Streaming Media
Digital Advertising
Mobile Applications
Digital Audience
Audience Engagement

User Behavior

Media Consumption Patterns
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English Term

Online
Interaction

Digital Literacy

Participatory Culture
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Planning in Digital Media
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! Chapter Three

Digital Content — Types and Strategies
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English Term

Digital Content

Content Creation
Content Production
Content Publishing
Definition of Digital Content
Types of Digital Content
Text Content

Visual Content

Audio Content

Video Content
Interactive Content

Multimedia Content

User-Generated Content (UGC)

Educational Content
Informational Content

Promotional Content
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English Term
Entertainment Content
Effective Digital Content
Content Quality

Relevance

Engagement

Value Proposition
Consistency

Digital Content Strategy
Content Production Strategy
Content Planning

Editorial Calendar

Target Audience

Content Distribution
Content Performance
Performance Measurement
Key Performance Indicators (KPIs)
Analytics Tools

Results Analysis

Digital Content Life Cycle
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English Term
Content Ideation
Content Development
Content Optimization
Content Archiving
Content Updating
Recent Trends
Short-Form Content
Long-Form Content

Personalized Content

Artificial Intelligence Content

Immersive Content
Influencer Content
Platform-Based Content
Content Sustainability

Digital Storytelling
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Chapter Four: Social Media Platforms and Management
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Digital Strategies in Media Campaigns
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English Term

Digital Media Campaigns
Digital Strategy

Campaign Objectives
Campaign Planning

Goal Setting

Selecting Digital Channels
Content Creation
Implementation
Monitoring and Evaluation
Key Performance Indicators (KPlIs)
Digital Analysis
Performance Reports

Campaign Optimization
Social Media Tools

Email Marketing
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English Term

Digital Advertising

Search Engine Optimization (SEQO)

Clear Messaging
Innovation and Creativity
Proper Timing
Measurability

Reputation Management
Handling Negative Feedback

Rapid Response

Digital Contingency Plans
High Competition

Rapid Platform Changes
Cyber Threats

Budget Constraints

Difficulty in Measuring Certain

Outcomes
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! Chapter Eight

Digital Identity and Personal & Corporate Branding
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English Term
Digital Identity

Conceptual Introduction to Digital
Identity

Components of Digital Identity
Personal Branding

Corporate Branding

Digital Identity Strategy
Online Self-Presentation

Brand Personality

Visual Identity

Digital Consistency

Brand Values

Digital Relationship
Organization—Audience Relationship
Reputation Management

Online Reputation
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English Term

Trust Building

Credibility

Ethical Challenges of Digital Identity
Professional Standards

Privacy Protection

Digital Transparency

Digital Footprint

Identity Performance Indicators
Indicators of Digital Identity Success

Audience Perception
Engagement with Identity
Brand Loyalty

Digital Influence

Identity Sustainability

Recent Trends in Digital Identity
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! Chapter Nine

Integrated Digital Marketing Strategies
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English Term
Integrated Digital Marketing

Concept of Integrated Digital
Marketing

Integrated Marketing Strategy

Components of an Integrated Digital
Marketing Strategy

Marketing Integration
Cross-Channel Marketing
Omni-Channel Strategy

Steps to Implement Integrated Digital
Marketing

Marketing Planning

Integrated Digital Marketing Tools
Content Marketing

Search Engine Marketing (SEM)
Influencer Marketing

Marketing Automation
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English Term
Customer Journey

Performance Indicators in Integrated
Digital Marketing

Marketing Performance Metrics
Conversion Rate

Customer Acquisition Cost (CAC)
Customer Lifetime Value (CLV)

Integration Between Digital Marketing
and Corporate Media

Corporate Communication
Unified Brand Message
Brand Consistency

Challenges of Integrated Digital
Marketing

Channel Fragmentation
Data Integration Challenges
Budget Allocation
Measurement Complexity

Rapid Digital Changes
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! Chapter Eleven

The Future of Digital Media, Innovation, and Artificial
Intelligence

(English — Arabic)ilal) clathiaal) Jgaa

English Term 4y 2l pthaal)
Future of Digital Media =8l Sle Y Jaitia
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Future Trends of Digital Media s " - ‘5;3)3‘

Artificial Intelligence (Al) =il 184
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Artificial Intelligence in Digital Media et S =

BN
Machine Learning Y alaill
Deep Learning Grall aladll
Automated Content Caaigall (5 ginall
Algorithmic Media ESBIFNIPY Y
Innovation in Digital Media RPN gt B A
Innovation as a Strategic Framework >l S sy
Digital Transformation =l J gl
Smart Media Systems 483 DoY) Ak
Analytical Frameworks ALl Y
Modern Communication Theories Aaall Juaty) iy las
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English Term
Data-Driven Media
Predictive Media Analytics

Performance Indicators in Future
Digital Media

Future Media Metrics
Human—Machine Interaction
Augmented Media

Virtual Reality (VR)

Artificial Intelligence Ethics
Algorithmic Bias

Digital Media Governance
Future Challenges of Digital Media
Technological Disruption
Media Sustainability

Digital Skills Gap

Trust in Digital Media

Responsible Innovation
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